M.COM-2 YEARS PROGRAMME
SCHEME OF EXAMINATION
FIRST SEMESTER (w.c.f. Academic Session 2019-20)

Sr. | Course -&;ﬁﬁi\l{az;m;v ' T"l"' of Contact External llllt'rn’ul \l:u;j
No. | Code | of the Course | Course | Hours Per maRE ) BiBep | AR
Week | Credits
PR L L Y P A E—
| MC- [ Management [ ¢C | 4 [ 1[0 80 20 100
10T | Accounting [ I A I S—
2 | MC-| Management | CC | 4 [ 1[0 5 80 20 100
102 | Concept &
Orgamsational
Behaviour
3 | MC- | Managerial CC [ 4 [1]0 5 80 20 100
103 | Economics
4 | MC- | Statistical CC | 4 |1]%0 5 80 20 100
104 | Analysis For ' '
Business - ~ )
5 | MC- | Human cc | 4 ]1]o0 5 80 20 100
105 | Resource
Management
6 | MC- | Current Affairs CcC 4 (00 5 80 20 100
106 | in Commerce
7 | MC- | Seminar cC 7 4 00 25(P) | 25
107
8 | MC- | Self Study cC 2 1 25(P) | 00 25
108 | Paper”™”
9 Foundation™ FEC | 2 0 I 40 10 50
Elective -
Total 26 |54 2 700
33

## During first semester, the students will be offered a foundation course of two
credits. They will have a choice to select either ‘value education’ or
‘Communication Skills and Personality Development’ as given below:

' S.No | Course | Nomenclature Type of Contact | Credits | Externa | Inter | Total

of Paper “Course | Hours Per I Marks | nal | Marks
Weck Theory | Mark
LIT| P , s i
| FEC-] Value Education FEC 210 0 2 40 10 lSO
3 FEC-2 | Communication FEC 210( 0 2 40 10 0
Skills and
Personality
Development
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Ahe internal marks (10 marks) for the foundation course will be Imsccﬁl on attendance in
class(S marks) and presentation in class on iven topic/ submission of assignment (5 marks)
given by the class teacher,

SECOND SEMESTER (w.e.f. Academic Session 2019-20)

Sr. [ Conrse | Nomenclature 'l'\'|)t‘i»f *Contaet | Credits | External | Internal | Total
No. | Code of the Course (.'m"_w Hours Per marks Marks Marks
Week
B B N L P e A
b IMC- FAccounting for | ¢C |4 [ 1[0 S 80 20 100
201 Managerial
1| Decisions
2 IMC- | Financial | CC | 4 |1 ]0]| 5 80 20 100
202 Management
3 | MC- | Banking and CcC 4 [11]0 5 80 20 100
203 Financial 4 ‘
Institutions
4 | MC- | Business CcC 4 1110 5 80 20 100
204 Environment
5 | MC- | Business CcC 4 |10 5 80 20 100
205 Rescarch
Mecthods
6 | MC- | Current Affairs cC [ 4 ]0]0 4 80 20 100
206 in Commerce’
7 |MC- | Seminar CcC 0 |02 | 00 25(P) | 25
207
8 | MC- Self Study CC 0 0] 2 | 25(P) 00 25
208 Paper’”’
9 Subject Elective | DCEC | 4 [ 1|0 5 80 20 100
Course®®
Total 28 | 6 | 4 36 750
&& In Second Semester the students will select any one of the following course offered
under DCEC:
Sr. | Course | Nomenclature | Type Contact Credits | Extern | Interna | Total
No | Code of the Course of Hours Per al | Marks
. Cours Week marks | Marks
- e L |T|P
1 | MC- Marketing DCEC| 4 [ 1|0 5 80 20 100
209 Management
2 | MC- Production DCEC| 4 | 1[0 5 80 20 100
210 Management
3 | MC- Entreprencurship | DCEC | 4 [ 1 [ 0 5 80 20 100
211 and Small Scale
Business
3
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THIRD SEMESTER (w.e.f. Academic Session 2020-21)

Sr. | Course | Nomenclature | Tyoeof | Contact Credits | External | Internal | Total
No. | Code of the Clm::.l_:.: :f"o':l(l‘sc Hours Per marks Marks Marks
Week
Ll I
[ MC- [Accomnting | CC | 4 [T[0] 5 | s0 | 20 [ 10
301 Theory &
Financial
| Reporting i —
2 | MC- ('mnpuicr 1 cc 3 0|4 5 60(T) 00 100
302 Applications in 40(P)
Business &
Rescarch .
3 | MC- | Current Affairs CcC 4 1010 4 80 20 100 |
303 in Commerce’
4 |MC- | Seminar CC 0 [0]2 1 00 25(PP)| 25 4
304
5 | MC- | Self Study cC 0 [0]2 [ 25(P) | 00 25
305 Paper '
6 Subject Elective | DCEC | 4 [ 1|0 5 80 20 100
Course-1
7 Subject Elective | DCEC | 4 |1 [0 5 80 20 100
Course-2 .
8 Subject Elective | DCEC | 4 |1 |0 5 80 20 100
Course-3
9 Open Elective® | OECY | 3 [0 |0 3 - R 100°°
Course -
Total 26 |4 8 34 750

@The open elective course shall be selected by the students from the list of courses offered
by other departments in the said category.

In case of Affiliated Colleges/ Institutions, the Open Elective Course shall be selected by the
students from the list of courses offered by other departments of the same
College/Institutions in the said category.

@@ Bifurcation of marks (Internal and External) in case of open elective subjects will be
decided by the offering department. Total Marks and Credits for the subjects are 100 and 3
credits respectively.
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DISCIPLINE CENTRIC ELECTIVE COURSES (DCEC)

Students will select any one group of specialization offered by the dcpurtmcpl of
commeree. After selecting a group, they will require to select any three optional
papers from that group. The following groups of specialization are offered by the
department for M.Com Students:-

2. Accounting and Finance

b. Marketing Management

¢. Human Resource Management

SPECIALIZATION OFFERED IN THIRD SEMESTER UNDER DCEC

1. ACCOUNTING & FINANCE (Total Credits 3x5 = 15)

' Sr. | Course | Nomenclature Typeof | Contact Credits | External | Internal | Total
No.| Code | of the Course | Course | Hours Per marks || hiscis ) Maris
! . Week
E L [T|P
1 MC- | Corporate DCEC 4 [11]0 5 80 20 100
311 | Taxation and
Planning
2 MC- | Advanced DCEC 4 1|0 5 80 20 100
312 | accounting-1
3 MC- | Investment DCEC | 4 1[0 5 80 20 100
313 | Management
4 MC- | Advanced DCEC 4 |10 5 80 20 100
314 | financial .
management
5 | MC- | Project Planning | DCEC 4 |10 5 80 20 100
315
6 | MC- | Advanced Cost DCEC 4 |1(0 5 80 20 100
316 | Accounting ..
5
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A

L MARKETING MANAGEMENTY (Total Credits I8~ 15)

[ St i‘"“‘"“‘] Nomenclature Typeof Contact Credits | External "\':f'"l:"' \'I::‘L"
i No. 5 Code I of the Course | Conrse Hours Per marks Marks ) !
,‘ ! Week
S N I
I MO | Consumer DCLC R B § 80 20 100
i AN Behaviou S S
20 MC- | Brand DCEC |4 1o 5 80 20 100
(3 Management
' . 4 = e ———— ——
I0MC | Adveriaing DCEC Ao 5 80 20 A
W Management B I S
4 M- E-Commeree DCEC | 4 ][0 5 80 20 100
R ]
$MC | Digtal Marketing | DCEC | 4 | 1[0 5 80 20 100
S R
0 | MC- | Rural Marketing | DCEC | 4 [T [0 | 5 80 20 100
20 |

3. HUMAN RESOURCE MANAGEMENT (Total Credits 3x5 = 15)

- Sr. | Course | Nomenclature | Typeof | Contact | Credits | External | Internal | Total
' No. | Code of the Course | Course | Hours Per marks Marks | Marks
‘ Week
L |[T|P
L MC- | Industrial DCEC 4 110 5 80 20 100
’ 331 | Relations &
{ Labour Laws
; 2 MC- | Organisational DCEC 4 [1]0 5 80 20 100
; 332 | Change &
| Development
' 3 | MC- | Compensation DCEC | 4 [1]0 G 30 30 100
l 333 | and Reward ’
. | Management
4 | MC- | Group DCEC 4 1110 5 80 20 100
334 | Dynamics and
Leadership
Excellence -
5 | MC- | Business DCEC | 4 [1]o0 5 80 20 100
335 | Negotiation ‘
Skills
6 | MC- | Training and DCEC | 4 |1 ]o0 D 80 20 100
336 | Development
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FOURTH SEMESTER (w.e.f. Academic Session 2020-21)

Sr. | Course | Nomenclature Typeof | Contact | Credits | External ':‘;::‘;:l :\TI:::‘ls
No.| Code | of the Course | Course | Hours Per marks | |
Week
L |T|P
I [MC- | Corporate CcC 4 [11]0 5 80 20 100
401 Governance ]
2 | MC- | Strategic CcC 4 [11]0 5 80 20 100
402 Management
3 | MC- | Global Business cC 4 [11]0 5 80 20 100
403 Environment &
Trade
4 | MC- Current Affairs CcC 4 (0|0 4 80 20 100
404 in Commerce .
5 [MC- | Seminar cC 0 [0]2 1 00 25(P) | 25
405 :
6 | MC- Sc]fStudy CC 0 012 | 25(P) 00 25
1406 | Paper™™
7 Subject Elective | DCEC | 4 | 1] 0 5 80 20 100
Course-1
8 Subject Elective | DCEC | 4 | 1| 0 5 80 20 100
Course-2 ,
9 Subject Elective | DCEC | 4 | 1| 0 5 80 20 100
Course-3
Total 641 36 750
7
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SPECIALIZATIONS OFFERED IN FOURTTI SEMESTER

L. ACCOUNTING & FINANCE (Total Credits 328 = 15)

Sro | Course - Nomenclature | Typeof | Contact Credits l‘.\lc'llnul I:;:.l'll:l:l !\ll‘;::bli«'s
No. | Code | of the Conrse | Conrse | Mowrs Per L
Week
L .

- - ) 100

| MC- | Indian Taxation Dl 1 (U 5 KO VA

411 Svatem and

) l l‘hl\'ll\'\‘\ - :
U2 MC | Advanead DOEC |4 o] s 80 20 10
‘ 412 ‘. Accounting -2

31 MC- | Portfoho DCEC Ao 5 80 20 o
L 413 Management .t
| 4 i MC- | Intemational DCLEC 4 110 5 80 20 100
7 I Financial
Ll Management [ B W (M S
C S | MC- | Managementof  [DCEC | 4 | 1|0 5 80 20 Vi
"‘__‘ 415 | Fiancial Services I IS MES——
e MG [Cow [paic [a 1o s [ 80 | 20 | 1o
L | 416 | Management

2. MARKETING MANAGEMENT (Total Credits 3x5 = 15)

| Sr. Course | Nomenclature | Typeof | Contact | Credits | External | Internal | Total
No. | Code | of the Course | Course | Hours Per marks | Marks | Marks
Week
| RERIE |
| 1 | MC- [ Customer DCEC | 4 [1]0 5 80 20 100
i 421 | Relationship
{ Management
' 2 | MC- | Retail Marketing |DCEC | 4 [ 1|0 5 80 20 100
422 :
3 | MC- | Marketing DCEC 4 (110 2 80 20 100
423 | Rescarch =
4 | MC- | Scrvice DCEC 4 11|10 5 80 20 100
424 | Marketing -
5 MC- | International DCEC 4 110 5 80 20 100
425 | Marketing
6 MC- | Contemporary DCEC 4 |110 S 80 20 100
426 | Issuesin |
Marketing :
8
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L HUNMAN RESOURCE MANAGEMENT (Total Credits s = 14)

Sty | Course Nomenelature Fype ol Contaet Credits | Paterml l;\l:m'n:l r\l':::.‘.‘l.
Noo | Code ofthe Conrse | Course | Nowrs P'er HATSS "
Week
Ly
| MO | Suatepic Human Do L b ? o A "
B Resonnee
!\l.m.qu‘mvnl
2 MO | Pertomanee Do 1 Lo 3 Rl 20 A
J0 Management
R MC- | Intemational DO 1 Lo 5 80 &0 0
33 Human Resouree
M.m;n_-vnwnl
41 MC | Talewt DCEC |4 o] s 80 - "
N 434 Manapement
3 M- Knm\‘lcth‘.t‘ Jdbhere il {0 5 K0 ) 100)
BRAN management

IMPORTANT INFORMATION AND GUIDELINES
L. In above tables, L stands for Lectures, T stands for tutorials, P for Practicals
and C means total credits for the papers.
2. The courses are categorized in the following categorics:
e Core course(CC) means compulsory course (papers),
* Discipline Centric Elective Course(DCEC) means Optional course
(Papers) within the department
* Open Elective Course (OEC) related to the course or paper offered
for the students of other disciplines or departments. The students in
Commerce department will select one OFC paper offered by other
departments.
e Foundation Elective Course (FEC)- An clective paper opted to
enhance the understanding  related 1o Value  Education or

Communication Skills and Personality Development,
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